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: 18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
u or ® Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 50.3 years old (4.2% older

media that connects than average) and have a $140,438 (12.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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Avg HHI: $124,534

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Typical Adults 18 or older who Listened to KSTP-FM in the past 7 days are 49.4 years old (2.3% older than
average) and have a $141,375 (13.5% higher than average) annual household income.

ToDA‘( S vanETY
From 2k to Today!
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3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KTMY-FM in the past 7 days are 54.5 years old (12.8% older than
average) and have a $137,104 (10.1% higher than average) annual household income.
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2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.

-—-’) @ S KOR Typical Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 54.4 years old (12.8%
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older than average) and have a $125,354 (.7% higher than average) annual household income.
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]
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PODCAST NETWORK

36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Typical Adults 18 or older who Listened to PODCASTS in the past 30 days are 44.7 years old (7.5% younger
than average) and have a $137,256 (10.2% higher than average) annual household income.
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Watched, listened, or downloaded podcast past 30 days: Yes
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Hubbard:

media that connects

18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 5.7% more likely to be a
college graduate, 16.% more likely to work full-time, 15.4% more likely to be married, 4.9% more likely
to be a parent of 1 or more children under 18.
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15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.

Adults 18 or older who Listened to KSTP-FM in the past 7 days are 3.6% more likely to be a college
graduate, 18.2% more likely to work full-time, 14.3% maore likely to be married, 11.9% more likely to be
a parent of 1 or more children under 18.
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3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.

Adults 18 or older who Listened to KTMY-FM in the past 7 days are 12.8% more likely to be a college
graduate, 3.8% more likely to work full-time, 19.1% more likely to be married, 16.8% less likely to be a
parent of 1 or more children under 18.
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Radio Stations: KTMY-FM

114 | Stage in Life: Adults 18 or older
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2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 11.9% less likely to be a
college graduate, 7.% more likely to work full-time, 31.7% more likely to be married, 52.% less likely to
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]
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‘ % Education Levels: Adults 18 or older

Some High School or Less (not graduate) .0 :9;:%

High School Graduate (12th grade or
GED)

Some College Credit (no degree)

36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.

Adults 18 or older who Listened to PODCASTS in the past 30 days are 26.2% more likely to be a college
graduate, 19.9% more likely to work full-time, 4.% more likely to be married, 21.3% more likely to be a
parent of 1 or more children under 18.
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Watched, listened, or downloaded podcast past 30 days: Yes




Hubbard:

media that connects

18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 9.9% more likely to own their
home, 8.1% more likely to own a higher valued home, 16.2% more likely to have a single-family home,

6.3% more likely to have a dog.
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15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 9.6% more likely to own their home,

4.% more likely to own a higher valued home, 16.8% more likely to have a single-family home, 6.1% more
likely to have a dog.
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3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.

107°1 Adults 18 or older who Listened to KTMY-FM in the past 7 days are 8.3% more likely to own their home,
a 24.2% more likely to own a higher valued home, 13.% more likely to have a single-family home, 3.6%
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2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 17.7% more likely to own

their home, 13.8% more likely to own a higher valued home, 11.% more likely to have a single-family
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36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
mU Adults 18 or older who Listened to PODCASTS in the past 30 days are .6% less likely to own their home,
5.6% more likely to own a higher valued home, .1% more likely to have a single-family home, 15.6% more
PODCAST NETWORK <

likely to have a dog.
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® 18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
u o‘ ® Adults 18 or older who Listened to HUBBARD RADIQ in the past 7 days are 7.8% more likely to look up D-I-

Y advice online, .8% more likely to always vote in local elections, 13.8% less likely to belong to a gym, 4.4%

media that connects more likely to fly domestic past yr.
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likely to fly domestic past yr.

15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 1.9% more likely to look up D-I-Y advice
online, 2.2% more likely to always vote in local elections, 17.6% less likely to belong to a gym, 2.5% more
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more likely to fly domestic past yr.

3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.
Adults 18 or older who Listened to KTMY-FM in the past 7 days are 28.5% more likely to look up D-I-Y
advice online, 1.2% less likely to always vote in local elections, 3.7% less likely to belong to a gym, 10.%
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2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 37.1% less likely to look up D-
I-Y advice online, 38.1% more likely to always vote in local elections, 53.8% more likely to belong to a gym,
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PRDCAST HETWORK 12.3% more likely to fly domestic past yr.

36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
Adults 18 or older who Listened to PODCASTS in the past 30 days are 6.5% more likely to look up D-I-Y
advice online, 13.9% more likely to always vote in local elections, 24.1% more likely to belong to a gym,
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Past 30-days QSR Users: Adults 18 or older
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® who Listened to HUBBARD RADIO in the past 7 days
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uMSP

82.1%

less likely to smoke cigarettes.

18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are .7% less likely to use QSRs past
mo., 5.1% more likely to use Sit-Down Restaurants past mo., 9.4% more likely to use Casinos past yr., 3.4%
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TODAY’S VARIETY
From 2k to Today!

Past 30-days QSR Users: Adults 18 or older
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likely to smoke cigarettes.

15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are .1% less likely to use QSRs past mo., 5.5%
more likely to use Sit-Down Restaurants past mo., 17.1% more likely to use Casinos past yr., 11.4% more
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m who Listened to KSTP-FM in the past 7 days = MSP
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Radio Stations: KSTP-FM

i / Cannabis Cigarettes

#who Listened to KSTP+M in the past 7 days
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alk

Past 30-days QSR Users: Adults 18 or older

 ||“

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Listened to KIMY-FM in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
77.1% 82.1%

uMSP

likely to smoke cigarettes.

3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-
Adults 18 or older who Listened to KTMY-FM in the past 7 days are 6.1% less likely to use QSRs past mo.,
2.5% more likely to use Sit-Down Restaurants past mo., 21.5% less likely to use Casinos past yr., 50.5% less

FM in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

17.7%

e 1%
T
E—
HI
—

o

m who Listened to KTMY-FM in the past 7 days u MSP
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
73.5% 7L.7%

3 times

4 times

5 times

6 -9 times

10times or more

Drank Past 30-days. Adults 18 or older

1,371,166 47.2%

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

w who Listened to KTMY-FM in the past 7 days

uMSP

Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab

Top-10 Cuisines: Adults 18 or older

|sn -Down Restaurants Used Past 30-days)
e Mexian  Chiness  wings/

coffes Srecie Smbbcurn. olin
owge ! houm!  Domes
Sports Bar Coffee Bar  Bakery

D(In
Asian

= who Listened to KTMY-FM in the past 7 days mMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KTMY-FM in the post 7 days 13.7%

LI 557,465 19.2%

Past 12 months Casmo Activities: Adults 18 or older

SiatMachings

00,/ 0’6
6.0%

166,495

5.7%
3.8%
2.1%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

38.4%

Stage Show / Concert
Sports Betting

Upscale Restaurant

Other Gambling

1115666

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

0

i / Cannabis

. 1.8%

m who Listened to KTMY-FM in the past 7 days mMSP
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Radio Stations: KTMY-FM

Cigarettes

= who Listened to KTMY-FM in the past 7 days
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[rein civias )
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Past 30-days QSR Users: Adults 18 or older

:_‘ Lll‘

1time

2 times

14.5%

3 times

4 times

5 times

10.1%
= who Listened to AM SPORTS RADIO in the past 7 days

Total Monthly QSR Users:
70.8% 82.1%

6-9times

10times or more

BMSP

Avg. Monthly QSR Meals:

Adults 18 or older who Listened to AM SPORTS RADIO in the past 7

56.3% less likely to smoke cigarettes.

2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.

past mo., 24.9% more likely to use Sit-Down Restaurants past mo., 3.% less likely to use Casinos past yr.,

days are 13.8% less likely to use QSRs

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€

1time

2 times

3 times

4 times

8.3%

Stimes |y
= who Listened to AM SPORTS RADIO in the past 7 days

Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
89.6% 71.7%

10times or more

u MSP

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Domestic Regular Beer
Wine

Domestic Light Beer

818,676 28.2%

Imported Beer sa968  22.4% - '
: 21 2%
Microbrew / Craft Beer i
w who Listened to AM SPORTS RADIO in the past 7 days - MSP

MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. A

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iliiih‘iﬁj

Mexian  Chinese  Wings/  Caffee
s Syl
Sports Bar Coffee Bar  Bakery

maian  upscale Steakhouse vuml{

D(In
Asian

=who Listened to AM SPORTS RADIO in the past 7 days mMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to AM SPORTS RADIO in the past 7 days Il,m%

LI 557,465 19.2%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
h 2%
E—
5.7%
Other Gambling M

3.8%
Spo [E— 5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Upscale Restaurant

1115666

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

= who Listened to AM SPORTS RADIO in the past 7 days = MSP

49
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/ Cannabis Cigarettes

 whe Listened to AMISPORTS RADIO in the past 7 days

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST NETWORK

gomut

Past 30-days QSR Users: Adults 18 or older

 ||“

1time

11.9%

2 times

3 times

4 times

10.1%

5 times

6-9times

10times or more

10.7%

® who Listened to PODCASTS in the past 30 days

mMSP

36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PO

likely to smoke cigarettes.

Adults 18 or older who Listened to PODCASTS in the past 30 days are 5.5% more likely to use QSRs past mo.,
10.8% more likely to use Sit-Down Restaurants past mo., 6.3% less likely to use Casinos past yr., 12.1% less

DCASTS in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.9%

2 times

17.7%

3 times 12.

0%

4 times 8.3%

5 times 7.7%

6 -9 times 5.0%

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Mexian  chinese  Wings/  Coffee  Bagel
Burgers | House/  Donut/
Sports Bar Coffee Bar  Bakery

mafan  Upscale Steakhouse Indian/
Thai/
Other
Asian

= who Listened to PODCASTS in the past 30 days " MsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
i inth s 25.0%

PO 557,465 19.2%

= who Listened to PODCASTS in the past 30 days = MSP
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
86.6% 82.1% 79.4% 71.7% - H
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

1,371,166 47.2%

Any Type of Beer 1,295,001 44.6%

Domestic Regular Beer
Wine
Domestic Light Beer
Imported Beer - v
Microbrew / Craft Beer '
® who Listened to PODCASTS in the past 30 days -MsP

MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. A

Slot Machines

336,542 11.6% |

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert 38.4%
Sports Betting

B oo

Upscale Restaurant

166,435

0

Other Gambling 109

1115666

Spa Casinos visited past 12 ths: Yes

Used Past 30-days: Adults 18 or older

/ Cannabis

m who Listened to PODCASTS in the past 30 days uMSP

Cigarettes
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Watched, listened, or downloaded podcast past 30 days: Yes

= who Listened to PODCASTS in the past 30 days



Hubbard:

media that connects

18.1% or 526,594 of MSP Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 17.2% more likely to have a 401K,
18.1% less likely to have an Auto Loan, 36.8% more likely to Invest/Trade Stocks Online, 1.% less likely to pay
with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

11.6%

Other (Crypto / NFTs / Metals, etc.) Tiex

337,749

01 8.5%

Bonds Pyl oo

Second Home or Real Estate Property 95%
239,151

m who Listened to HUBBARD RADIO in the past 7 days uMSP

Financial Services Has and/or Uses: Adults 18 or older

8.0%
59% 58% 50% . 50%

J15._8%)|
o

Checking Savings  Debitor ATM Credit Card oOnline Mobile ‘Online Bill Home Auto Loan Money  Certificates of Student loan Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Lean or Home Mortgage
Equity Loan
® who Listened to HUBBARD RADIO in the past 7 days u MsP

Professional Services Used*: Adults 18 or older

Financial Planner

732,515

25.2%

Tax Preparation Service

699,001 24.1%

Online I i Stock Tradil e
nline investing / Stock Trading X35 984

Insurance Agent at a Local Office (not online) T

Accountant 12.1%

248,006

7370%
Real Estate Agent 3.9%
i | 3.2%
Estate Planning b o
Funeral pre-planning r“_ 1.6% (*Past 12 Months)
T.7%
m who Listened to HUBBARD RADIO in the past 7 days uMSP

Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 284

f Past 3-Months Payment Methods Used: Adults 18 or older

11.9% 10,6%
v - 8.2%
visa Venmo PayPal Debit Card Zelle MasterCard  Apple Pay  Google Pay  American CashApp StoreCredit  Discover  Square Cash Facebook Samsung Pay
Express Card Messenger
= who Listened to HUBBARD RADIO in the past 7 days = MSP

MSP
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM




TODAY'S VARIETY
From 2k to Today!

15.1% or 439,774 of MSP Metro Adults 18 or older Listened to KSTP-FM in the past 7 days.
Adults 18 or older who Listened to KSTP-FM in the past 7 days are 16.2% more likely to have a 401K, 12.7%

less likely to have an Auto Loan, 23.5% more likely to Invest/Trade Stocks Online, 3.5% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401KPlan  prrrer 52.4%
1,267,739 43.6%

; 18.5%
541,383 18.6%

19.7%

14.6%
19.3%
13.0%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

7 8.7%

9.4% 1 15.8%) 5.9% 5.0% 5.0%
Other (Crypto / NFTs / Metals, etc.) e h 2.2% 3.8%
Bonds 92% Checking Savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan ~ Home Refinanced Personal Loan
N Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home

9.8% Account Loan or Home Mortgage

Second Home or Real Estate Property 2201 R ‘Equity Loa

w who Listened to KSTP-FM in the past 7 days = MSP ® who Listened to KSTP-FM in the past 7 days B MSP

Professional Services Used*: Adults 18 or older
e
EYAS LY 25.2%
309,318 10.6%

14.2%
248,006 8.5%
37.4%
3.9%

Tax Preparation Service

Online investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning e 33‘:’;
Funeral pre-planning l"“_l-i"' (*Past 12 Months)
T.7%
m who Listened to KSTP-FM in the past 7 days u MSP

Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 240

f Past 3-Months Payment Methods Used: Adults 18 or older

Store Credit

MasterCard ~ Apple Pay

Zelle

visa payPal  Debit Card

Google Pay  American Cash App Square Cash
Express Card
= who Listened to KSTP-FM in the past 7 days mMSP

MSP
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: KSTP-FM

8.2%
6.0% 519

Facebook  Samsung Pay
Messenger
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less
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3.6% or 104,119 of MSP Metro Adults 18 or older Listened to KTMY-FM in the past 7 days.

Its 18 or older who Listened to KTMY-FM in the past 7 days are 17.% more likely to have a 401K, 42.4%
likely to have an Auto Loan, 74.1% more likely to Invest/Trade Stocks Online, 14.% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

[ o 4
401K Plen
Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

11.9%

- - — = “43* =
12.9%) 11.4%)
T e O y o

Bonds 9 ;;'l% checking Savings  Debitor ATM Credit Card Online Mohile ‘Online Bill Home Auto Loan Money  Certificates of Student loan Home Refinanced Personal Loan
5 Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
6.8% Account Loan or Home Mortgage
Second Home or Real Estate Property ' 50% Eepoly toan
= who Listened to KTMY-FM in the past 7 days mMSP ® who Listened to KTMY-FM in the past 7 days m MSP
Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older
s ¥
732,515 25.2%
T ———— '
Online investing / Stock Trading i o084
Insurance Agent at a Local Office (not online)
309,318
2,1292.0%
Accountant 248,006 8.5%
00.0%
Real Estate Agent 3.0% 10.1% 10.6% 82% i
, a2% sl 0.5%
Estata Plamning 3.2% i H 2 o n J _m_m
i 37% (*Past 12 Months) Zelle MasterCard  ApplePay  GooglePay American  CashApp StoreCredit  Discover  SquareCash  Facebook —Samsung Pay
Funeral pre-planning 0.1% Express card Messenger
u who Listened to KTMY-FM in the past 7 days mMSP m who Listened to KTMY-FM in the past 7 days = MSP
MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 57
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Radio Stations: KTMY-FM




2.9% or 84,589 of MSP Metro Adults 18 or older Listened to AM SPORTS RADIO in the past 7 days.
___,) S KOR Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days are 6.8% less likely to have a 401K,
E=rii @ 9.5% less likely to have an Auto Loan, 9.8% less likely to Invest/Trade Stocks Online, 8.8% less likely to pay
[ rwin cities | with their Debit Card.

SEOANORTH COM

Investments Owned Adults 18 or older
401K Plan

Financial Services Has and/or Uses: Adults 18 or older

1,522,333 52.4%

IRA (Individual Retirement Account) 1.267.739

Stocks or Stock Options

28.8%

Mutual Funds 242%

Money Market Funds rvid 6’7,: %

" 9.2%
529 Plan / College Savings Plan M e

Other (Crypto / NFTs / Metals, etc.) 1:)19‘;;

m b i -

Bonds 9.296 Checking Savings  Debit or ATM Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan  Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
L 9.8% Account Loan or Home Mortgage
Second Home or Real Estate Property 3_2% Tty loan
w who Listened to AM SPORTS RADIO in the past 7 days u MSP = who Listened to AM SPORTS RADIO in the past 7 days H MSP

Profess:onal Serwces Used*: Adults 18 or older yE'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
699,001

Online investing / Stock Trading e 14.7%
3

Insurance Agent at a Local Office (not online)

10.6%

9.5%
248,006 8.5%

Accountant

Real Estate Agent Py 3'_'9“;26 1% B oo 10.6%
e (*Past 12 Months) visa Venmo payPal  Debit Card Zelle Mastercard  ApplePay  GooglePay American  CashApp StoreCredit  Discover  SquareCash Facebook —Samsung Pay
Funeral pre-planning l o0.T% Express Card Messenger
m who Listened to AM SPORTS RADIO in the past 7 days uMSP # who Listened to AM SPORTS RADIO in the past 7 days u MSP

Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 49
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36.4% or 1,056,447 of MSP Metro Adults 18 or older Listened to PODCASTS in the past 30 days.
°m U Adults 18 or older who Listened to PODCASTS in the past 30 days are 20.7% more likely to have a 401K,
33.7% more likely to have an Auto Loan, 30.9% more likely to Invest/Trade Stocks Online, 1.6% more likely to

PODCAST NETWORK pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
Stocks or Stock Options

L 18.6%

541,383 18.6%

5 16.4%
Money Market Funds 14.6%
" 19.4%
529 Plan / College Savings Plan mﬂ%

Other (Crypto / NFTs / Metals, etc.) m-’- ;;‘3%

Mutual Funds

Bonds 0.2% Checking Savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan  Home Refinanced Personal Loan
5 Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
808 6.7% Account lLoan or Home Mortgage
Second Home or Real Estate Property 2201 A ‘Equity Loa
w who Listened to PODCASTS in the past 30 days m MSP ® who Listened to PODCASTS in the past 30 days | MSP

Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Online investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

A 10.6%
.19 N 7.7% 3% 8.2%
7‘ -. -

PayPal Debit Card Zelle MasterCard  Apple Pay  Google Pay  American CashApp StoreCredit  Discover  Square Cash Facebook Samsung Pay

. (*Past 12 Months) visa
Funeral pre-planning r:l.;-;ﬁx Express card Messenger
m who Listened to PODCASTS in the past 30 days m MSP ® who Listened to PODCASTS in the past 30 days u MSP

MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 485
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Watched, listened, or downloaded podcast past 30 days: Yes



@ ' Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 6 hours, 38 minutes
HUbbofd : and 8 seconds each week with All Forms of Media.

. 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 34 minutes each week
media that connects listening to All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
76:04:01
Concurrent
usage %: 53.3%
who Listened to HUBBARD MSP

RADIO in the past 7 days

® who Listened to HUBBARD RADIO in the past 7 days B MSP
MSP  Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 1,507 H bb d — ke R
MSP  Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 284 U Qro: soefa.al *for Anything o
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 3 days, 5 hours, 6 minutes and 37
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an avg. of 10 hours and 17 minutes each week listening to|
All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.

95.5%

KS95

AL A
TODAY’S VARIETY

From 2k to Today!

100.0%

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
76:04:01
Concurrent
usage %: 53.3%
who Listened to KSTP-FM in MSP
the past 7 days

¥ who Listened to KSTP-FM in the past 7 days B MSP
MSP  Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab 1,507 H bb d — ke R
MSP  Metro  Scorborough R2 2026: Aug25-Jul26  Qual intab 240 U Qro: soefa.al *for Anything o
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Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 3 days, 16 hours, 18 minutes and 4
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an avg. of 13 hours and 13 minutes each week listening
to All Local AM/FM Radio, representing 15.% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- e

concurrent

Usoge %: 53.3%
MSP

who Listened to KTMY-FM in
the past 7 days

Weekly
Reach %:

® who Listened to KTMY-FM in the past 7 days B MSP
MSP  Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab 1,507 H bb d — ke R
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Radio Stations: KTMY-FM



Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 3 days, 18 hours, 41
,) @ S OR minutes and 13 seconds each week with All Forms of Media.

[roepehemtiunnglCalt
E=r<ii 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an avg. of 17 hours and 12 minutes each week
SKORNORTH.COMN listening to All Local AM/FM Radio, representing 19.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older

- e

concurrent

Usoge %: 53.3%
MSP

who Listened to AM SPORTS
RADIO in the past 7 days

Weekly
Reach %:

® who Listened to AM SPORTS RADIO in the past 7 days

MSP  Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 1,507 H bb d > = Siare Bt EvanyeRing
MSP  Metro  Scarborough R2 2026: Aug25-ul26  Qual intab 49 U Qro: soefa.al for Anything «
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Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 3 days, 17 hours, 38 minutes and

Qmut 51 seconds each week with All Forms of Media.

PODCAST NETWORK

78.4% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an avg. of 9 hours and 2 minutes each week listening
to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

 os RS

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- e

concurrent

Usoge %: 53.3%
MSP

who Listened to PODCASTS in
the past 30 days

o2 el

® who Listened to PODCASTS in the past 30 days m MSP
MSP  Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 1,507 H bb d — ke R
MSP  Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 485 U Qro: soeﬁ\.al *for Anything o
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Watched, listened, or downloaded podcast past 30 days: Yes



& Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 10 hours, 24
HUbe‘d ® minutes and 34 seconds each week with All Forms of Ad-Supported Media.
. 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 15 minutes each week
media that connects listening to Local Ad-Supported AM/FM Radio, representing 15.8% of total time spent with all forms of Ad-Supported Media.
7.

95.5%
Week ;,:. 93.1% Avg. H:M:S/week with All Forms of Ad-
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Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 2 days, 8 hours, 32 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an avg. of 8 hours and 55 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 2 days, 21 hours, 26 minutes and
39 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an avg. of 12 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.5% of total time spent with all forms of Ad-Supported Media.
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___ minutes and 26 seconds each week with All Forms of Ad-Supported Media.
==r ' ' 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an avg. of 15 hours and 30 minutes each week
SUORRBAIN.COm listening to Local Ad-Supported AM/FM Radio, representing 21.6% of total time spent with all forms of Ad-Supported Media.

,) S KOR Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 2 days, 23 hours, 47
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53 seconds each week with All Forms of Ad-Supported Media.

73.8% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an avg. of 7 hours and 33 minutes each week listening
PODCAST NETWORK

t Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 2 days, 16 hours, 35 minutes and
g to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.
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for an avg. of 79.3 minutes/day.

| Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 8 hours
and 20 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 15.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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TODAY’S VARIETY

From 2k to Today!

avg. of 76.5 minutes/day.

| Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of 8 hours and 4
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 104.2 minutes/day.

| Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of 9 hours and 55
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend an average of 10
hours and 15 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM
Radio for an avg. of 132.9 minutes/day. (Local Radio delivers 21.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PODCAST NETWORK

avg. of 64.7 minutes/day.

| Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of 9 hours and 13
minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM Radio for an
(Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio

Hubbard:

media that connects
Avg. Week Al! n"Ailgud.io (Persons & % Reach): Adults 18 or older

- 526,594 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 44.7% of
all time spent daily with Ad-Supported Audio.
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Avg. Week Al! nﬁ“dio (Persons & % Reach): Adults 18 or older
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- 439,774 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.5 minutes every day representing 44.8% of all
time spent daily with Ad-Supported Audio.
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| 104,119 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-

@-al . Supported Local AM/FM Radio for an average of 104.2 minutes every day representing 46.1% of all

time spent daily with Ad-Supported Audio.
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Ad-Supported Local AM/FM Radio for an average of 132.9 minutes every day representing 39.7% of

,, SKOR - 84,589 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to
@ all time spent daily with Ad-Supported Audio.
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PODCAST NETWORK

gomut

- 779,361 or 73.8% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.7 minutes every day representing 27.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week Al! n"Ailgud.co (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music

TV Music Channels
Owned Music
Pandora

All Others

Apple Music
Amazon Music
iHeartRadio
Audiobooks

[ egee | oo o

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who Listened to PODCASTS

m. S
AR 18

u who Listened to PODCASTS in the past 30 days

in the past 30 days

u MSP

Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

e
3

Podcasts

YouTube All
Music
209

Local AM/FM Radio
77.4

96.1

Others
16.9

SiriusXm
14.3

Owned
Musi...

Local AM/FM
Radio
73.5

Podcasts
328

v
Music
SiriusXM Channel
16.3 S

Owned
Music
12.9

YouTube
Music
15.4

Spotify
279

Pando
ra
111

Ap
ple

All
Others
11.0

Ama
zon
M...

Audiob...

® who Listened to PODCASTS in the past 30 days

= MSP

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tatal Persons:

Lol AN R Tl

Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others
iHeartRadio
Amazon Music

SiriusXM

m

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

Audiobooks _ 8%
Owned Music _ g‘% M%Tx :n 30
Apple Music _ 8% e
® who Listened to PODCASTS in the past 30 days u MSP
MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 485

All Graphs and soefo.oi Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Local AM/FM Radio
64.7

Podcasts
82.2

C
17:3

Amazo
n...

Pandora
111

All Others
10.6

Local AM/FM Radio
66.3

Podcasts
30.2

YouTube
Music
133

Spotify
12.2

Pandora

11.0

Amaz
on...

TV Music
Channels
14.1

All
Othe
rs
7.5

iHear S
tRa.. i

® who Listened to PODCASTS in the past 30 days

Watched, listened, or downloaded podcast past 30 days: Yes

u MSP

soefa.ai

Share of Everything

for Anything -




L 526,594 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
U or : Ad-Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 44.7% of

media that connects all time spent daily with Ad-Supported Audio.
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TODAY'S VARIETY
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439,774 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 76.5 minutes every day representing 44.8% of all
time spent daily with Ad-Supported Audio.
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104,119 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 104.2 minutes every day representing 46.1% of all
time spent daily with Ad-Supported Audio.
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) S KOR 84,589 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to
@ Ad-Supported Local AM/FM Radio for an average of 132.9 minutes every day representing 39.7% of

all time spent daily with Ad-Supported Audio.
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779,361 or 73.8% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
gol I IU Supported Local AM/FM Radio for an average of 64.7 minutes every day representing 27.8% of all

PODCAST NETWORK time spent daily with Ad-Supported Audio.
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Hubbard:

media that connects

526,594 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Pop Contemporary Hit Radio,

Country, and Adult Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{axsrmpe 0oy

% Time Spent:

Soft Adult
Contemporary
429

Classical
40.9

7.0%

Classic Rock

39.5

Adult

(Average Week) ratat persons:
noac R TR
comy mm
ety 24.7%
Pop Contemporary Hit Radio W
All Sports mm Avg. Hours+Minutes/day with Local
3 57,15 AM/FM Radio: Adults 18 or older
Ll
Comenprny o PR S
active Rock - S O
Album Adult Alternative - [AESSSIS SEIS%
- who Listened to HUBBARD MsP
Soft Adult Contemporary r‘ RADIO in the past 7 days
Cosical B

® who Listened to HUBBARD RADIQ in the past 7 days

uMSP

B,
1
R

Contemporar
Active Rock y
425 .6 38.2

News/Talk/Infor | Album Adult
mation Alternative
41.7 39.6

Contemporary
Christian
39.1

Classic
Hits
35.6

Soft Adult
Classic Rock Contemporary
313 30.0

Album Adult
Classical Alternative
311 295

All Sports Active Rock
30.1 291

News/Talk/Infor
mation Country
28.7 218

Pop.
Contemporar
y Hit Radio
26.5

Contem
porary
Christian HotAC
pLE: 243

Adult
Contemporary

237

Classic Hits
256

® who Listened to HUBBARD RADIO in the pa:

st 7 days

= MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Hot AC

Classic Hits
Country
Adult Contemporary

Pop Contemporary Hit Radio

Total persons:

i
3

R

All Sports  pREps
Classic Rock mm Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Active Bock m 4,19 Adults 18 or older m
ek S P B
Abum it Aternative S R m
Soft Adult ontemporary  [REYEEARE 2% — - 555
o Listened to HUBBARD
Classic Country mml’% RADIO in the past 7 days m
rakeronaty PR A0
u who Listened to HUBBARD RADIO in the past 7 days uMSP
P gh al I
All Graphsnfi?':d soefa.a Igam A«f Cgeﬁgg apyﬁsgaé?mggﬁll; ard | Me Tﬁgg%onneg:fs LLC. All rights reserved.

Ad-Supported Local AM/FM Radie Formats (% Time Spent
farroge o)

& Avg. Minutes/day Spent): Adults 18 or older

Adult
Contemporary
38.2

Soft Adult
Contemporary
429

Pop
Contemporar
y Hit Radio
359

Album Adult
Active Rock Alternative
42.5 39.6

News/Talk/Infor
mation
41.7 39.5

Classic Rock Classic Hits

35.6

Talk/Personality
36.0

Classic
Country | Country
344 3238

Hot AC
28.9

(Iassu Rock

29.5

Album Adult
Alternative
29.5

Soft Adult
Contemporary Active Rock
30.0 29.1

Talk/Personality

News/Talk/Infor
Classic Country mation
291 28.7

Country
27.8

Classic
Hits Hot AC
25.6 243
Pop
Contemporar Adult
y Hit Radio Contemporary
26.5 23.7

® who Listened to HUBBARD RADIO in the past 7 days

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM

u MSP

soefa.ai

*® Share of Everything
for Anything




439,774 or 100.% of Adults 18 or older who Listened to KSTP-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Classic Hits, Country,
and Adult Contemporary.
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104,119 or 100.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Talk/Personality, Classic Hits, Hot AC, Country, and
Adult Contemporary.
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84,589 or 100.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, News/Talk/Information, Country, Oldies,

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
{axsrmpe 0oy

[Averoge Week)
Hot AC

Classic Hits

Country
News/Talk/information
Adult Contemporary

Pop Contemporary Hit Radio
All Sports

Classic Rock
Contemporary Christian
Active Rock

Album Adult Alternative
Soft Adult Contemporary

Classical

Total persons

osizos 150 0
[so70a | 2000
MM"‘
@m—'—
T
A

L — T
386,299 a
312577 | 1 e

Er N
[ocacs | oae

= who Listened to AM
168,568 rﬂ% SPORTS ngz::mm past
i

LT

® who Listened to AM SPORTS RADIO in the past 7 days u MSP

% Time spent:

[

=

i,
1
R

Soft Adult
Contemporary
60.2

Pop
Contemporary Hit
Radio
528

Classical
52.2

Active Rock
51.0

Classic Hits
48.9

Contempaorar

Y
455

Album Adult
Alternative
48.6

Contemporary
Christian
39.6

Soft Adult
Contemporary
30.0

Classic Rock
313

Album Adult
Alternative
295

Classical
311

Active Rock
291

All Sports
30.1

News/Talk/Infor
mation
28.7

Country
27.8

Pop.

Contemporar
y Hit Radio
26.5

Contem
porary
Christian HotAC
pLE: 243

Adult
Contemporary

237

Classic Hits
256

= who Listened to AM SPORTS RADIO in the p:

ast 7 days

= MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Hot AC

Classic Hits

Country

Adult Contemporary
Pop Contemporary Hit Radio
All Sports.

Classic Rock

Active Rock
News/Talk/information
Album Adult Alternative
Soft Adult Contemporary
Classic Country

Talk/Personality

Total persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
18 or older

who Listened to AM
SPORTS RADIO in the past
7 days

mr“
(52200 | g
u who Listened to AM SPORTS RADIO in the past 7 days

R. A i. al
All Graphs nna‘ soefcm%am Mgg';%bogr%%hyrigzhzto %ﬂz‘gﬁsb{g 25 d | Me% i Eonnecrs LLC. All rights reserved.

W MSP

i
S

Ex

by 3
o
£ R

S,
N
R

Ad-Supported Local AM/FM Radie Formats (% Time Spent
frcrcge ool

rime Spent: [Aw

& Avg. Minutes/day Spent): Adults 18 or older

Soft Adult
Contemporary
60.2

Classic Country
571

Pop
Contemporary
Hit Radio

Active Rock
51.0

Classic Hits
48.9

Talk/Persona
lity
46.4

Album Adult
Alternative
48.6

Adult
Contem Al
porary | Sports
455 443

News/Talk/Informa
tion
14

(Iassu Rock

29.5

Album Adult
Alternative
29.5

Soft Adult
Contemporary
30.0

Active Rock
29.1

Talk/Personality

News/Talk/Infor
mation
28.7

Classic Country
29.1

Country
27.8

Classic
Hits
25.6

Hot AC
243
Pop
Contemporar
y Hit Radio
26.5

Adult
Contemporary
237

® who Listened to AM SPORTS RADIO in the past 7 days

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]

u MSP

*® Share of Everything

L for Anything




PODCAST NETWORK

gomut

779,361 or 73.8% of Adults 18 or older who Listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Hot AC, All Sports, and Adult
Contemporary.
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Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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377,862 or 71.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 132.9 minutes every day representing 38.6% of all
time spent daily with Ad-Supported Video.
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315,907 or 71.8% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 130.9 minutes every day representing 40.4% of all
time spent daily with Ad-Supported Video.

TODA\”S VAR'-'ETY

From 2k to Today!

% Time spent:

Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations m 63.2% , .

N ——P

Non-Premium Cable TV... [ o e
Touube video P i u
Amazon Prime/IMDb/FireTV mn
Roku + The Roku Channel m
Fikyok m”"‘. Avg. Hours+Minutes/day with
AppleTV+fubo, Pluto, Tubi, etc. mm Video: Adults 18 or older

Hulu/Hulu + Live TV {(any Hulu)

ey m-mm Jiae

k% who Listened to KSTP-FM
pescock PR ™ et 7 ere
Premium Cable TV Networks m-.ﬁﬁ 1%

Non-Premium Cable TV Non-Premium Cable TV
Networks i Networks Netflix
VEN : 89.7 36.1

Roku + The Hulu | Prem Amazon  BNGUTUN 1iuiu/H  Prem

Roku YouTub /Hul ium Prime/IM be
Channel... aVideo Ll Db/FireTV | Video
257 29.6 24.1

ulu +... ium...

ol
m
m
m

Disney

Amazon Roku + AppleT

Local TV Stations Enie/1MD AppleT _ Local TV Stations | TheRoku v+.fub
139.7 b/FireTV... V+fu... 1447 Channe... o,Plu...

= who Listened to KSTP-FM in the past 7 days = MSP ® who Listened to KSTP-FM in the past 7 days u MSP
Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or Older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Local TV Stations 811 930 62 49 57 4%

S [
Amazon Prime/IMDb/FireTV Mm
YouTube Video
e
Hulu/Hulu + Live TV (any Hulu) mm
AppleTV+ fubo,Pluto, Tubi, etc. m%
Peacock % Avg. Hours+Minutes/day with Ad- m
Paramount+  [ANGRRI RN Supported Video: Adults 18 or older m Rik‘” /*:'L:: 7“7 ABBISEN  TikTok
Netfiix SR R VERN  11.3

i m- m YouTub Netf YouTub | Netf
Disney+ S _ ;
0:19% - m Local TV Stations e Video fix DABBIN TikT Local TV Stations eVideo | lix = Hulu/H
Rokuzz The Rolarchanmal mm4 ) 1720 ok |e 135.9 241 171 ulu+...

Amazon
Prime/IM
Non-Premium Cable Db/FireT
TV Networks '
69.1 359

Amazon
Non-Premium Cable TV | Prime/IM
Networks Db/FireTV

o,
o ;
R R g

84.3 446

130.9 25.4
Premium Cable TV Networks _ 8% m‘:,ﬁ'::,?;"“
= who Listened to KSTP-FM in the past 7 days = MSP ® who Listened to KSTP-FM in the past 7 days u MSP
MSP  Metro  Scarborough R2 2026: Aug25-Jul26  QualIntab 240 ﬁ = Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Soe for Anything

Radio Stations: KSTP-FM



72,872 or 70.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-

10701 i :
@-alk Supported Local TV Stations for an average of 145.9 minutes every day representing 33.9% of all

time spent daily with Ad-Supported Video.
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75,136 or 88.8% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 129.2 minutes every day representing 36.2% of all
time spent daily with Ad-Supported Video.
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B 377,862 or 71.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
u or : Ad-Supported Local TV Stations for an average of 132.9 minutes every day representing 38.6% of all

media that connects time spent daily with Ad-Supported Video.
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315,907 or 71.8% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 130.9 minutes every day representing 40.4% of all
time spent daily with Ad-Supported Video.
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107.1 72,872 or 70.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-
lk Supported Local TV Stations for an average of 145.9 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Video.
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E=—l-.l-l Ad-Supported Local TV Stations for an average of 129.2 minutes every day representing 36.2% of all
time spent daily with Ad-Supported Video.
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601,371 or 56.9% of Adults 18 or older who Listened to PODCASTS in the past 30 days watch Ad-
ol I .U Supported Local TV Stations for an average of 117.5 minutes every day representing 36.2% of all
PODCAST NETWORK
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Watched, listened, or downloaded podcast past 30 days: Yes




] - | 377,862 or 71.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
HUbbord : Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,

media that connects Local News - Morning, Game Shows, and National/Network News.
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| 315,907 or 71.8% of Adults 18 or older who Listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Game Shows, and National/Network News.
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1071 | 72,872 or 70.% of Adults 18 or older who Listened to KTMY-FM in the past 7 days watch Ad-

al b Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Dramas, and National/Network News.
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,’ SKOR 75,136 or 88.8% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days watch

E=—'_n Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
[rwin civias ] Morning, Comedies, Dramas, and Game Shows.
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| 601,371 or 56.9% of Adults 18 or older who Listened to PODCASTS in the past 30 days watch Ad-

g°| I lut Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -

PODCAST NETWORK Morning, Comedies, National/Network News, and Game Shows.

Local TV Station Programs (Persons & % Reach) Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Watched, listened, or downloaded podcast past 30 days: Yes
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398,489 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 94.8 minutes every day representing 18.2% of all time
spent daily with Ad-Supported Digital Media.
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338,093 or 76.9% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Social Media for an average of 100.6 minutes every day representing 19.8% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week Allmgig:tal (Persons & % Reach): Adults 18 or older
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76,076 or 73.1% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-
Supported Social Media for an average of 70.7 minutes every day representing 12.4% of all time
spent daily with Ad-Supported Digital Media.
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59,221 or 70.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 114.3 minutes every day representing 17.2% of all time
spent daily with Ad-Supported Digital Media.
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845,927 or 80.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-
Supported Social Media for an average of 130.4 minutes every day representing 19.6% of all time
spent daily with Ad-Supported Digital Media.
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@ ' 398,489 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
HUbbord : Supported Facebook for an average of 31.4 minutes every day representing 33.2% of all time spent
media that connects daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent.
ot voco TS —
ke O
Redi m_m.

.
[
~
E

I' !. YouTube Video Instagram
Tk 252 YouTube Video Instagram 24.1 241
snapchat PRI T A% 259 149
Pinterest m m Avg. Hours+Minutes/day with all m T I - 1
Social Media: Adults 18 or older ;
Others(Rumble, Threads,.. RERESS EEEH, o Qe
Linke
WhatsA| 3 1 4
PP m m - - m Facebook TikTok din i Facebook TikTok din )
Blogs/Message Boards (read... m-.s'z'%' i - . (10 | 386 74 6.3 : 48.0 113 | 103 LR
o Listened to HUBBARD !
tumblr 9% RADIO n the past 7 days o550 .
= who Listened to HUBBARD RADIO in the past 7 days u MSP # who Listened to HUBBARD RADIO in the past 7 days u MSP

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook 4.7%
Instagram el ¥

Linkedin _M.

Reddit P —

TikTok 85%

S

L @m Avg. Hours+Minutes/day with Ad-

Suj ed Social Media: Adults 18
x R . e
Others(Rumble, Threads,... mﬁ.’.

Blogs/Message Boards (read... mm 17.2%

,,
H?

€
ol

o

O g
YRR N8 Y
5

¥

YouTube Video Instagram

YouTube Video Instagram 24.1 19.6

25.5 12,9

Pinte

LinkedIn res...
7.0

Reddit
3.3

Link )
Facebook TikTok edin | Pinteres | Sna |W
31.4 7.4 4.6 t. p.. |h

Facebook TikTok Reddit
43.7 11.3 4.9

(o35

who Listened to HUBBARD
tumblr L 1'23.;696 Froicinthe past7 days
» who Listened to HUBBARD RADIO in the past 7 days uMSP ® who Listened to HUBBARD RADIO in the past 7 days = MSP
Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 284 soeﬁ - Shar'fe DfA Evtehr‘_ythlng
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. -a.l or: AnyEhing o

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



Facebook
Instagram
YouTube Video
Linkedin
Reddit

TikTok
Snapchat
Pinterest

X

Others(Rumble, Threads,...

338,093 or 76.9% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 34.5 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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52,934 or 50.8% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-
Supported YouTube Video for an average of 26.6 minutes every day representing 37.7% of all time
spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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59,221 or 70.% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 35.5 minutes every day representing 31.% of all time spent
daily with Ad-Supported Social Media.
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PODCAST NETWORK

845,927 or 80.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-
Supported Facebook for an average of 45.2 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Hubbard:

media that connects

75.7% 74.7%

Weekly
Reach %

daily with Ad-Supported Social Media.

398,489 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 31.4 minutes every day representing 33.2% of all time spent

"Share of Ad-Supported Social Media"
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338,093 or 76.9% of Adults 18 or older who Listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 34.5 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.

TODAY'S VARIETY

From 2K fo Today!

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older

— "Share of Ad-Supported Social Media"
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52,934 or 50.8% of Adults 18 or older who Listened to KTMY-FM in the past 7 days use Ad-

107.1
alk Supported YouTube Video for an average of 26.6 minutes every day representing 37.7% of all time
spent daily with Ad-Supported Social Media.
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845,927 or 80.1% of Adults 18 or older who Listened to PODCASTS in the past 30 days use Ad-

g°| I lUt Supported Facebook for an average of 45.2 minutes every day representing 34.6% of all time spent

PODCAST NETWORK daily with Ad-Supported Social Media.
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Hubbard:

media that connects

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 33,551; All Other
Digital Media: 31,937; Social Media: 23,047; Local TV: 10,325; Non-Prem. Cable: 8,613
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to HUBBARD RADIO in the
past 7 days
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TODAYIS VAR[ETY
From 2k fo Today!

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,403;
Local Radio: 28,044; Social Media: 20,529; Local TV: 9,275; Non-Prem. Cable: 7,777
reaching Adults 18 or older who Listened to KSTP-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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days
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107,1 M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 6,577; All Other Digital
alk Media: 5,271; Social Media: 3,939; Local TV: 1,718; Non-Prem. Cable: 1,474 reaching
Adults 18 or older who Listened to KTMY-FM in the past 7 days.
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PODCAST NETWORK
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 58,172;
Local Radio: 48,938; Social Media: 42,885; Local TV: 15,036; Non-Prem. Cable: 13,711
reaching Adults 18 or older who Listened to PODCASTS in the past 30 days.
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490,352 or 93.1% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 55.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.1 minutes/day.

Hubbard:

media that connects
Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week) Tatal persons:
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
- faveroge by
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ToDAY S VARIETY

From 2k to Teday!

407,446 or 92.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an
average of 56.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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99,113 or 95.2% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average
of 48.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 63.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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81,394 or 96.2% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend
an average of 79.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 80.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week) Tatal persons:
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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PODCAST NETWORK

g2

978,517 or 92.6% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an
average of 52.5 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local Radio
Stations Out-of-Home for an average of 39.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week) Tatal persons:
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490,352 or 93.1% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 55.8 minutes per day driving, seeing Billboards and Signs representing 35.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Hubbard:

media that connects

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach % "Share of Ad-Supported OOH Media"
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TODAY’S VARIETY
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Resched: Billboards ésfigns
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with Ad-Supported

1,826,871

ARM/FM Radio

407,446 or 92.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an average of
56.1 minutes per day driving, seeing Billboards and Signs representing 35.9% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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llé07.1 99,113 or 95.2% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average of

48.2 minutes per day driving, seeing Billboards and Signs representing 29.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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; or 96.2% of Adults 18 or older who Listened to in the past 7 days spend an
,) 81,394 or 96.2% of Adults 18 Id ho Li d to AM SPORTS RADIO in th 7d d
==._,' l @ average of 79.8 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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978,517 or 92.6% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an average of

°I I .Ut 52.5 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent with Ad-
PODCAST NETWORK Supported Out-of-Home Media.
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490,352 or 93.1% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 55.8 minutes per day driving an average of 32.5 miles each day and are 24.7% more
likely to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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TODAY'S VARIETY

From 2K fo Today!

407,446 or 92.6% of Adults 18 or older who Listened to KSTP-FM in the past 7 days spend an
average of 56.1 minutes per day driving an average of 32.7 miles each day and are 32.7% more likely
to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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99,113 or 95.2% of Adults 18 or older who Listened to KTMY-FM in the past 7 days spend an average
of 48.2 minutes per day driving an average of 28.1 miles each day and are 99.6% more likely to use
Snelling Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
I-35W south of 1-94 e

1-94 west of I-35W

Snelling Avenue

1-94 east of I-35W

1-494 west of I-35W

864,443 29.8%

29.8%

£
a'

8
#

14.5%

26.5%
5 26.3%

~

)

N

i

~

|
I
e

835 568 28.
25.1%
I-3SE south of 1-04 A
1-35W north of 1-94  FRSoers B s %
698 west o L35W
22.8%
1-694 east of I-35W  [Ffevn 18.5%
US 169 north of I-394 B2 oo il
i 2 20.7%
Hennepin Avenue #5313 12.6%
s st 1 35W
US 10 e 23
v zs i %
18.6%
135 north of 194 F—— 26.5%
S 169 south of 1390 e 153%
3%
MN S5 S 155%
, 2%
-394 16.8%
12.4%
MN 65 (Central Avenue) 11.096
County Road 2 e
MN 100 m 17.9% Avg. Hours+Minutes/day Driving:
Adults 18 or olde
MN 47 (University Avenue) j0.0% “ onioeesr
N 77 (Codar Avene) SR ™,
LakeStrect PP me-
Driving] .
Us 52 8.2%
220028 1ox who Listened to KTMY-FM msp
MN 280 S in the past 7 days
= who Listened to KTMY-FM in the past 7 days = MSP

MSP Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 57
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
55117 s

1.17%
55082 [ 6.0%
55113 QMU 5.78%
55104 W 4.37%
55368 F 4.30%
55406 SRR A%
55413 S 411%
55378 w 3.68%
55374 SRR 3.58%
55446 W 3.49%
55127 m 3.35% =
55346 M 3.21% ﬁ & ﬁ
55032 MES——.02% m ﬂ
55311 pSE— 2.94%
ss337 [ 2o1%
55434 w 2.81%
55437 RESETISN— 2.17%
55316 REFUSISI—S 2.38%
55110 B 2.23%
55441 RO 2.08%
55412 207
ssaas fsime 1o
55405 . 17v%
55112 [ 170%
55443 [pESAmRRES 169%

1.68%

ssa0s [ v

Radio Stations: KTMY-FM

Top-26 Employment Zip Codes: Adults 18 or older
55423 L — 35%
55113
55406
55378
55374
55450
55008
55413
55337
55082
55434
55103
55426
55441
55014
55125
55444
55404
55104
55418 —
55415
55111
55402
55102
55038
55445

30%
1.71%
! 1.02%
PEXEE 0.81%
0.79%
.05%
0.38%

1.:1%
® Share of Everything

d




1500.-.,) [on) SKOR

=E3arii
[ruin civias ]

FEORNORNTH . COM

81,394 or 96.2% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days spend
an average of 79.8 minutes per day driving an average of 46.4 miles each day and are 82.5% more
likely to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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978,517 or 92.6% of Adults 18 or older who Listened to PODCASTS in the past 30 days spend an
average of 52.5 minutes per day driving an average of 30.6 miles each day and are 38.% more likely
to use Hennepin Avenue than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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. 154,746 or 29.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 29.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print %ﬁ.‘iﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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s

Direct Mail Advertising (excluding Catalogs)
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. 121,950 or 27.7% of Adults 18 or older who Listened to KSTP-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 28.7% of all time
spent daily with All forms of Print Media.

ooA‘f’S VARIETY
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. 40,674 or 39.1% of Adults 18 or older who Listened to KTMY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.
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SKORNORNTH COM™

. 28,561 or 33.8% of Adults 18 or older who Listened to AM SPORTS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 31.%
of all time spent daily with All forms of Print Media.
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PODCAST NETWORK

. 304,777 or 28.8% of Adults 18 or older who Listened to PODCASTS in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 29.9% of all

time spent daily with All forms of Print Media.
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3mos Due to Ads on %)

38.3%

32.5%

1,270,569
1,111,392
943,658

~J
.
=
S
S

15.9%

Local AM/FM Radio

18.5%

Audio Streaming Services
Cable TV Networks
Podcasts

Newspapers

Video Streaming Services

Billboards

13.6%

@ o1 ry
W © 1o | K=
et |SA e
ol @ ©
ol 5 (X
Al I 5

w @
~ ©
@ [=}
© w
B ]
o =

¥

12.1%

352,418
486,333 :

- MINNEAPOLIS-ST. PAUL
10.8%

m P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

312,981

MINNEAPOLIS-ST. PAUL  Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 284 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects,. LLC. All rights reserved. S O e a . a 1 for Anything e

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to KSTP-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,270,569 43.7%

1,111,392 38.3%
943,658 32.5%

711,474 24.5%

462,924 15.9% |

Local AM/FM Radio

537,342 18.5%

Audio Streaming Services
Cable TV Networks
Podcasts

Billboards

Video Streaming Services

Newspapers

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 240

394,553 13.6%
390,361 13.4%

373,846 12.9%

312,981 10.8%

MINNEAPOLIS-ST. PAUL
486,333 16.7%

352,418 12.1%
m P18+ who Listened to KSTP-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything e

Radio Stations: KSTP-FM



@.aulom

Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Newspapers

"Advertising Actions"

P18+ who Listened to KTMY-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,270,569 . 43.7%
1,111,392 3‘8.3%.

711,474 24.5%

943,658 32.5%

352,418 12.1%

Local AM/FM Radio

537,342 18.5%

Cable TV Networks
Podcasts

Video Streaming Services
Local Broadcast TV

Audio Streaming Services

Billboards

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 57

390,361 13.4%

373,846 12.9%

486,333

462,924 15.9%

: MINNEAPOLIS-ST. PAUL
394,553 13.6%

312,981 10.8%
m P18+ who Listened to KTMY-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . a 1 for Anything e

Radio Stations: KTMY-FM



1500 fon) SKOR

EIr-ii

Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to AM SPORTS RADIO in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,111,392

943,658

1,270,569 43.7%

711,474 24.5%

462,924 15.9%

Local AM/FM Radio

537,342 18.5%

Cable TV Networks

Video Streaming Services
Podcasts

Audio Streaming Services
Newspapers

Billboards

MINNEAPOLIS-ST. PAUL Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 49

390,361 13.4%

486,333 16.7%

373,846 12.9%

394,553 13.6%

3.90 MINNEAPOLIS-ST. PAUL
352,418 12.1%

312,981 10.8%
= P18+ who Listened to AM SPORTS RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

I

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e fa . a 1 for Anything e

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



gomut

PODCAST NETWORK

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"
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